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While many entrepreneurs want to earn a storehouse full of cash, delivering a striking exit is not 
the sole force for most. More often, they're stoked by the task of solving problems or building 
something important, whether it's an application or a better mousetrap. 
 
Some desire to devise a corporate devotion to social engagement by designing their company 
as a benefit corporation following pertinent law, with a commission to do well carved into the 
regulatory paperwork. Others want to have their corporation confirmed as a B Corp. 
 
B Corp is in the marketplace what Fair Trade certification is to caffeine. B Corps are for-profit 
businesses certified to meet stringent standards of social and environmental performance. 
 
Socially responsible entrepreneurship now includes over 35 million persons worldwide. The 
issues these progressives are focusing on include climate, financial and cultural hurdles. It can 
be laborious to discover a company which doesn't just claim to play eco-fairly but is practicing 
what it preaches. Venture capitalists — and consumers — are finding it difficult to sift the social 
good from good marketing. Until now, corporate rules haven't made anything easy. 
 
That's where the Benefit Corporation and Certified B Corporation action shows up. "Doing the 
right thing"  is built-in as an integral component of these corporate types and the arc in social 
enterprise permits businesses to make a sizeable impact on social justice and still turn a profit. 
 
New Form of Incorporation 
 
A benefit corporation has a structure permitting businesses to embrace rising standards of 
corporate mission, responsibility and transparence. 
 
The law makes room for entrepreneurs to employ their for-profit work for a particular common 
good. The company is also required to report on contributions to the goal and allow outside 
auditors to examine the quantifiable impact. With official status, benefit corporations look at the 
concerns of constituencies beyond shareholders, but also consider suppliers and communities 
when making business decisions. 
 
Founded in 2007 by 81 businesses looking for an alternative to for-profit motives, the B Corp 
now have combined total revenues over $2 billion. 
 
B Lab co-founder, Jay Coen Gilbert, points out B Corps have generated more than 5% of jobs 
over the last two-years. 
 
"What is compelling about these entrepreneurs are they not only create jobs but create high-
quality work which brings better compensation and benefits," Gilbert notes. 
 
Was Nevada Left Behind? 



 
In 2011 as Nevada held itself to the world as a business-oriented jurisdiction, groups like the 
state’s Development Authority looked for California business owners to move to the Silver State 
where where corporate laws were believed to be more progressive and legislators had crafted 
an attractive tax environment. 
 
While benefit corporations were opening across the country, Nevada trailed behind in the sprint 
to draw -- and keep -- businesses and the jobs the brought. 
 
To many, the socially responsible reflections of B Corp companies sounded like left-wingers 
response to the financial crisis experienced  in the previous years. Nevada business leaders 
eyed social accountability as just another tool pushed by individuals who had occupied Wall 
Street and corporate governance relying on the glad-hand of capitalism. 
 
For Nevadans who thought Ronald Reagan and Michael Milken were great, it was tempting to 
dismiss the idea of “stakeholder” interest as a fad which would seen pass. The crooks 
descended and the bare carcasses of failed casinos and empty car lots now litters the 
landscape as a reminder of the state’s need to diversify state economies. 
 
 
 
Dolphin Blue 
 
An example of an ongoing B Corp is Dolphin Blue, which markets over 4,000 products. Each 
product must consist of a minimum of 20% post-consumer recycled material and made in 
America. 
 
Founded in 1993 and based in Dallas, the company's mission statement includes the phrase: 
"We can all consume more responsibility." 
 
Dolphin Blue's CEO, and founder, Thomas Kemper, announced B Corp certification by saying, 
"We became a B Corp as it is the mission of Dolphin Blue to ensure the next generation is better 
off than ours." 
 
Dolphin Blue's certification in 2012 came during its most prosperous year. Despite the 2010-
2011 national economic catastrophe, Dolphin Blue experienced its highest earnings and 
became one of three businesses in the nation chose by American Express to participate in the 
Victory in Procurement Mentorship Program. 
 
How And Why To Grow A B Corp 
 
How 
 



The process of incorporating is no different than other corporate structures. There are four items 
to check-off: 
 
1. Take and pass the B Impact Rating System. 
 
2. Participate in a phone interview and review with a B Lab staff member. A score above 80 
means your company is eligible. 
 
3. Start working on adopting the legal framework. 
 
4. Complete and sign documentation which makes B Corp certification official. Certification has 
a two-year shelf life and must recertify. 
 
Why 
 
B Corp status was build to help social entrepreneurs scale their great idea. But when upsizing, 
these entrepreneurs don't want to abandon their social vision. "Becoming a for-profit corporation 
helps in scaling and helps the startup stick to their mission," says Gilbert. 
 
The main advantage of a B Corp over a non-profit is the structure. A for-profit benefit company 
is allowed to attract outside investors who cannot support a non-profit group. Employees of a B 
Corp can be paid whatever managed wishes, opening the door to top talent.  
 
"No one will invest in a company simply because it says it's one of the good guys," reminds 
Gilbert. "A company needs to be highly competitive and have a high impact business." 


